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X . Words to Know Adapting Your SEO Strategy

| |Artificial Intelligence (Al) | Question-Focused Content
This refers to the simulation of Create content that answers specific
~N I human intelligence in machines  questions your customers might have.
/ that are programmed to think , L.
\ and learn. | Google’s E-E-A-T Principles
\ . Ensure your content demonstrates
| Generative Al Experience, Expertise, Authoritativeness,
P oAl systems that can create new and Trustworthiness.
content based on input data, such as
! chatopT | Long-Tail Keywords

. Use longer, conversational keyword phrases
: | Zero-Click Searches that match how people naturally ask
Search results that provide answers guestions.

directly on the search engine results

page without needing to click
through to a website.

/
/ | Search Engine Optimization
(SEO)
SEO is a way to make your website
more noticeable to online searchers. By
using certain words and techniques, you
can make sure your site appears higher in
search results, making it easier for people to
find you online.

Key Changes in Al-Based
Search

| Alin Search Engines

Al-based search engines like Perplexity

and Bing's Copilot provide more specific,

context-aware answers. Visit Our Al Resource Webpage to
Dowload our Al Marketing Guide

Get your copy of Google, Al, and Your

| Impact on Traffic

Expect a qlecrease in organic traffic. Company, How to Win at Marketing in
However, if you're creating content that 2025. Plus, get more tips and advice for
your buyers love, you could see an increase using Al to strengthen your marketing,
in quality leads due to Al-driven content attract better leads, and keep your
summarization. business visible in a fast-changing

digital world.



Using Al Tools for Marketing

| Content Creation

Use Al tools like ChatGPT and Claude
to brainstorm ideas, create drafts, and
generate content.

| SEO Optimization

Leverage Al for keyword research and
content optimization.

Popular Al Tools

| ChatGPT
chatgpt.com

| Perplexity
perplexity.ai

| Claude
claude.ai

Tips for Effective Al Usage

1. Use Specific Prompts
Use detailed prompts for results.

Sample Prompts
“Generate a blog post outline on the
benefits of Al for small businesses in
Memphis.”
“Generate a blog post outline on [topic].
“Create a list of FAQs for [product/
servicel.”
“Draft a social media post promoting
[event/oroduct].”
“Provide a comparison of [service A] and
[service B].”
“Summarize the key benefits of [your
product/service].”

”

2. Combine Al and Expertise

Always review and edit Al-generated
content to add your unique insights and
expertise.

3. Make Regular Updates

Keep your content updated based on
analytics and search trends.

4. Create High-Quality Content

Incorporate FAQs: Add frequently asked
guestions to your website to improve
search relevance.

Use a Conversational Tone: Write
content in a natural, conversational style
to align with Al's context understanding.
Answer the Big Five: Address common
buyer questions around pricing,
problems, comparisons, best-of lists, and
reviews.

Using Al in a Sales Process

| Pre-Meeting Research

Use Al to gather background information
and insights on prospects.

| Follow-Up Content

Send Al-generated summaries and
content that address specific questions or
objections.

Leveraging Al Across
Channels

| Social Media

Break down long-form content into shorter,
shareable posts.

| Email Marketing

Use Al to personalize email content and
improve open rates.

| Video Content

Create video scripts and outlines using Al to
streamline production.

Support and Consultation

Whether you're curious about using Al or
just need a clearer path forward, we're here
to help guide you.

Scan the QR code to
contact Wayfind Marketing
for personalized strategy
development or call us at
901-300-6898.




